	LB Homes 

	Business Development and Marketing Manager

	


	Department: Business Development/Marketing
	Job Status: Full Time  

	FLSA Status: Exempt  
	Reports To: Executive Director

	Grade/Level:   
	Amount of Travel Required: Variable

	Job Type: Regular  
	Positions Supervised:  None

	Work Schedule: 

Normal business hours and as needed to meet organization's needs  
	  

  


	POSITION SUMMARY

	The Business Development Manager is a strategic leader responsible for driving organizational growth through innovative business development initiatives and integrated marketing strategies. This includes cultivating referral development, networks, partnerships, and community relationship-building as core growth levers. Forging strategic partnerships that enhance visibility and revenue are key to this role.

As the primary architect of growth, this role oversees all aspects of marketing, communications, and branding to ensure a compelling and consistent image across internal and external audiences, and works to expand market presence, increase resident census, and identify new service opportunities aligned with LB Homes’ mission and long-term goals. Reporting directly to the Executive Director, this position collaborates across departments to align business development efforts with operational priorities and community needs.

	

	ESSENTIAL FUNCTIONS


	Reasonable Accommodations Statement

	To accomplish this job successfully, an individual must be able to perform, with or without reasonable accommodation, each essential function satisfactorily. Reasonable accommodation may be made to help enable qualified individuals with disabilities to perform the essential functions. 


	Essential Functions Statement(s)

	Business Development
· Develop and implement strategies to increase resident census and drive business growth.
· Develop and carry out digital lead generation efforts to grow census for both short-term rehabilitation and long-term care residents, using CRM tools, targeted online outreach, and referral partnerships to attract and convert qualified prospects into admissions.

· Establish, manage, and grow relationships with key referral sources including hospitals, physicians, and managed care partners. 
· Conduct regular outreach visits, coordinate care transitions, and track referral trends to ensure consistent census growth.
· Meet or exceed monthly census and referral goals by executing proactive sales strategies, conducting data-driven outreach, and converting leads into admissions.
· Create and employ systems and process for managing referrals, outreach tracking, and sales execution.

· Continuously assess market shifts and payer trends to identify potential service expansions and partnerships that align with SNF capabilities.
· Establish key performance indicators (KPIs) including occupancy goals, referral conversion, and partner engagement metrics, and report progress to leadership monthly.

· Collaborate with admissions and clinical teams to streamline referral-to-admission processes and ensure superior customer experience for residents and referral partners.
· Represent LB Homes at community events and professional networking functions.
· Contribute to strategic planning and organizational development initiatives.
Marketing, Communications, and Public Relations
· Position LB Homes as a leading senior living provider through strategic partnerships and targeted outreach. 
· Develop and lead integrated marketing, communications, and public relations strategies, including social media. 
· Drive community engagement via advertising, media relations, and local event participation. 
· Identify target markets and execute campaigns to increase referrals and census.
· Oversee creation and distribution of all promotional materials across print and digital platforms. 
· Serve as media liaison and advise leadership on communications and trends.
· Develop and lead LB Homes Foundation’s visibility and outreach efforts.
· Conduct market research and track trends to guide strategic decisions.
· Establish performance metrics to evaluate marketing effectiveness. 
· Manage vendors and collaborate with IT to optimize the website for communication and fundraising. 
Planning and Budgeting
· Drive growth and visibility through strategic marketing, communications, and public relations while meeting financial goals. 
· Analyze and optimize marketing investments by linking spend to census growth and ROI; monitor referral sources to evaluate campaign effectiveness and drive strategic outreach.

· Report progress to the Executive Director and stay informed on industry and nonprofit leadership trends.

· Collaborate with department heads to align initiatives with organizational strategy and values.

· Champion LB Homes’ mission and vision across all programs and communications.

· Cultivate a positive workplace culture that attracts and retains top talent and volunteers.



	POSITION QUALIFICATIONS

	Competency Statement(s) 


	· Integrity - Always do what is right
· Compassion - Open your heart and show you care
· Dedication - LB Homes can count on you
· Teamwork - Help each other make it happen
· Customer Service - Know the need and meet it
· Strategic planning and leadership
· Business development and partnership building
· Marketing campaign execution
· Brand management and storytelling
· Strong organization, communication, and public relations skills


	


	QUALIFICATIONS


	Education:
	Bachelor's Degree (four-year college or technical school) or Work
Equivalent, Field of Study: Marketing & Business Development preferred



	Experience:
	· Experience in SNF or healthcare marketing, CRM proficiency, and strong relationship/sales skills.
· 5-7 years of Business Development and Marketing/Communications experience is preferred. HealthCare marketing experience preferred. 
· 3–5 years in a leadership role, preferably within healthcare, senior living, or nonprofit sectors.

· A strong understanding of consumer-facing and market development materials. 
· Demonstrated success in growing census or revenue through strategic initiatives.
· Experience managing multi-channel marketing campaigns and brand development



SKILLS & ABILITIES
Computer Skills: Microsoft Office Suite, Proficiency with social media platforms, Adobe Photoshop, Proficient with Google Fundamentals (Ads, Analytics, Marketing Platform, Campaign Manager). Familiarity with CRM systems, marketing automation tools, and analytics platforms
	PHYSICAL DEMANDS


	N (Not Applicable) 
	Activity is not applicable to this position. 

	O (Occasionally) 
	Position requires this activity up to 33% of the time (0 - 2.5+ hrs/day) 

	F (Frequently) 
	Position requires this activity from 33% - 66% of the time (2.5 - 5.5+ hrs/day) 

	C (Constantly) 
	Position requires this activity more than 66% of the time (5.5+ hrs./day) 

	
	Lift/Carry 

	Stand 

O 

Walk 

F 

Sit 

F 

Manually Manipulate 

F 

Reach Outward 

O 

Reach Above Shoulder 

O 

Climb 

O 

Crawl 

N 

Squat or Kneel 

O 

Bend 

O 

Grasp 

O 

Speak 

F 


	10 lbs or less 

F 

11-20 lbs 

F 

21-50 lbs 

O 

51-100 lbs 

N 

Over 100 lbs 

N 

Push/Pull 

12 lbs or less 

F 

13-25 lbs 

O 

26-40 lbs 

O 

41-100 lbs 

N 




	WORK ENVIRONMENT 

	Office areas in addition to driving in and around local and extended communities.  


	

	Employee Signature: 

  

  

     

Date: 

  

 

Supervisor Signature: 

  

  

     

Date: 

  

 




	The company has reviewed this job description to ensure that essential functions and basic duties have been included. It is intended to provide guidelines for job expectations and the employee's ability to perform the position described. It is not intended to be construed as an exhaustive list of all functions, responsibilities, skills and abilities. Additional functions and requirements may be assigned by supervisors as deemed appropriate. This document does not represent a contract of employment, and the company reserves the right to change this job description and/or assign tasks for the employee to perform, as the company may deem appropriate.  


